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  EEvveenntt  HHiigghhlliigghhttss  

* See a variety of Paintings, Sculpture, and other great Art. 

* A whole block dedicated to the Family Adventure Zone 

• Thousands of 
attendees 

fill the streets 
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The Festival is attended by people from all over the nation and the nine-county San Francisco 
Bay Area.  The Bay Area represents one of the world's great regional economies. It 
successfully competes in the global market as a knowledge-based economy powered by its 
wealth of research, technology, and innovation. If the Bay Area were a country it would 
rank about 20th in the world. 
 
The Bay Area’s population consists of 6.5 million people within three metropolitan centers:  
San Francisco, San Jose and Oakland. The gross regional product exceeds $200 billion and  
ranks fifth in the U.S.  The region is top ranked nationally for its proportion of scientists, 
lawyers, computer programmers, musicians, engineers, business consultants, authors, 
physicians and artists. 
 
San Francisco’s Union Street is a business district with typical historic San Francisco 
architecture where you will find examples of both old and modern structures sharing the 
avenues. The main thoroughfare is a retail destination for visitors and residents alike with 
the Victorians lining the street sharing it with buildings built in the 1960's. Several short 
alleys branch off into dead ends which make for an interesting walking and sightseeing 
experience. 
 

 
These are just a few of the publications and radio stations that have helped promote the 
event to the Bay Area over the years: 
 

 The Northside publication has a circulation of 20,000 
 

 The San Francisco Chronicle has an average daily circulation of 485,000. 
 

 KGO Radio reaches more than 1 million Bay Area listeners weekly 
 

 KCBS Radio provided public service announcements  
 

 Calendar listings will appear in a variety of publications throughout the Bay Area 
 

 The event will be listed on 75 to 100 event listing websites 
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• The Union Street Festival is being aggressively marketed throughout the Bay 
Area and on the World Wide Web.  Publicity and promotion will consist of 
extensive multi-media campaigns of T.V., print, radio and online, as well as 
posters, postcards and fliers distributed throughout the Bay Area prior to the event.   

 
• With the help of a key media partner we will insert a beautiful event program into 

the partner’s newspaper, as a supplement, one week prior to the event.  Additional 
   copies of the program will be distributed at the event. 

 
• A minimum of 2,000 posters will be distributed to high traffic areas throughout 

the Bay Area. 
 

• Over 25,000 postcards will be mailed out to participating artists and distributed  
               around the Bay Area. 

 
• Customized fliers will be distributed at retail outlets throughout the Bay Area. 

 
• The official event website is located at www.UnionStreetFestival.com and will be 

promoted in all materials related to the festival. The event will be listed on all 
regional and national websites that have a calendar listing section and featured 
on the Union Street Association’s website at www.UnionStreetSF.com.  

 
• The event will be publicized on a number of local radio stations via promotional 

spots and 30 to 60 second spots. We may have a local Radio station broadcasting 
live at the event. 

 
• We will be partnering with a large newspaper in the area to help promote and 

advertise the festival.  
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Here are just a few ways your company will benefit as a sponsor of  
The Union Street Festival 

 
 

• Have access to one of the most sought after demographic niches in the country: 
         This is an exceptional opportunity to reach the sophisticated Bay Area market. 
 
• Reach a large audience with repeated impressions: 

   Your company name and/or logo will appear on the event’s poster and in all 
   promotional materials, include the official festival website. 
 

• A unique opportunity to engage with people: 
    Event attendees are a captive, receptive audience that has time to look, listen and
    hear about your products and/or services.

 
• Develop new business contacts: 

   The Event provides you with a unique networking opportunity to connect with  
   The community in a fun and entertaining environment. 

 
• Demonstrate, sample or test market your product: 

   Receive instant responses about your products and/or services from attendees. 
 

 
• Show your company’s commitment to the arts and local community:  

   The event offers a great way for you to show your commitment to the residents
   of the Bay Area.    

 
• Help promote community outreach:  

   The event provides a unique opportunity for the community of San Francisco to 
    come together.  The community has a long tradition of supporting its benefactors.
   

 
 
 

HELP 
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SSppoonnssoorr  BBeenneeffiittss  
 

 

MAKE A 
DIFFERENCE 



The Union Street Festival ~ Sat. May 31st & Sun. June 1st, 2008 ~ 10 am to 6 pm 
  Produced by Steven Restivo Event Services, LLC ~~ Ph: 1-800-310-6563 ~ 415-456-6455 ~~ Fax: 415-456-6436  

www.UnionStreetFestival.com  ~ Steven@SRESproductions.com  
  - 7 -  

 
 

 
 

 
 

 
  
 
 
 

 
 

     Category exclusivity for 2008 
     Right of first refusal for the 2009 Event 
    Company name and logo incorporated into event name for all advertising and 

   promotional purposes, including: 
 prominently displayed on 2,000 posters (deadline: April 1st, 2008) 
 prominently displayed on 25,000 postcards (deadline: March 1st, 2008)  
 all print advertising 

 1/2-page black & white ad in the Official Event Program* (if applicable) 
 Logo and link to sponsor’s website prominently displayed on Event website 
 Company name mentioned in all radio spots for event (if applicable) 
 Company name mentioned in all publicity for event 
 One large banner on Main Stage at event (sponsor to provide) 
 One 20ft x 40ft booth space and booth canopy at event 
 One large banner at sponsor’s booth (sponsor to provide) 
 Company name or logo on banners around event site (sponsor to provide) 
 Logo inclusion on event t-shirt (if applicable) 

 
 

 Company logo prominently displayed on 2,000 posters (deadline: April 1st,  2008) 
 Company logo displayed on 25,000 postcards (deadline: March 1st, 2008) 
 1/3-page black & white ad in the Official Event Program* (if applicable) 
 Logo and link to sponsor’s website displayed on official event site 
 Logo displayed in all event advertising 
 Company name mentioned in all radio spots for event (if applicable) 
 Company name mentioned in all publicity for event 
 One large banner on Main Stage at event (sponsor to provide) 
 One 20ft x 20ft booth space and booth canopy at event 
 One large banner at sponsor’s booth (sponsor to provide) 
 Company name/logo on banners placed around event site  

(Sponsor to provide banners) 
 Logo inclusion on event t-shirt (if applicable) 

 
*color or size advertising upgrades are available at an additional charge 

 
 

TITLE/ 
PRESENTING 

SPONSOR 
$50,000 

MAJOR 
SPONSOR 

$20,000 

SSppoonnssoorr  PPaacckkaaggeess  
 



The Union Street Festival ~ Sat. May 31st & Sun. June 1st, 2008 ~ 10 am to 6 pm 
  Produced by Steven Restivo Event Services, LLC ~~ Ph: 1-800-310-6563 ~ 415-456-6455 ~~ Fax: 415-456-6436  

www.UnionStreetFestival.com  ~ Steven@SRESproductions.com  
  - 8 -  

 
 
 

 
 
 
 

 
 

 
 
 
 
 

 Company logo displayed on 2,000 posters (deadline: April 1st, 2008) 
 1/4-page black & white ad in the Official Event Program* (if applicable) 
 Logo and link to sponsor’s website displayed on official event site 
 Logo displayed in all event advertising 
 Company name mentioned in all radio spots for event (if applicable) 
 Company name mentioned in all publicity for event 
 One large banner on Main Stage at event (sponsor to provide) 
 One 10ft x 20ft booth space and booth canopy at event 
 One large banner at sponsor’s booth (sponsor to provide) 
 Logo inclusion on event t-shirt (if applicable) 

 
 
 

 Company name listed in Official Event Program* (if applicable) 
 Logo and link to sponsor’s website displayed on official event site 
 Company name mentioned in all publicity for event 
 One 10ft x 10ft space and 10 x 10 booth (if needed) 
 1-8ft Table and 2-Chairs 
 One large banner at sponsor’s booth (sponsor to provide) 
 Logo inclusion on event t-shirt (if applicable) 

 
 
 

 Company name mentioned in event publicity  
 One 10ft x 10ft space and 10 x 10 booth (if needed) 
 1-8ft Table and 2-Chairs         
 One large banner at booth (sponsor to provide) 

 
 

   *color or size advertising upgrades are available at an additional charge  
 
 

CONTRIBUTING 
SPONSOR 

$5,000 

SSppoonnssoorr  PPaacckkaaggeess  
 

 
FESTIVAL 
SPONSOR 

$3,000 
 

 

PARTICIPATING 
SPONSOR 

$10,000 


